Notes:

1 the Internet segment includes the pro-forma consolidated financials of Agora’s Internet Department, Trader.com (Polska) Sp. z o.o., Yieldbird Sp. z o.o., Sport4People Sp. z o.o. (in 2016), Sir Local Sp. z o.o.(until March 31, 2017), GoldenLine Sp. z o.o. (since January 2016) and Optimizers Sp. z o.o. (since March 2016)

2 the Radio segment includes the pro-forma consolidated financials of Agora’s Radio Department, all local radio stations and a super-regional Radio TOK FM, which are parts of the Agora Group. These include: 23 Golden Hits (Zlote Przeboje) local radio stations, 4 local radio stations broadcasted under the name Rock Radio (since March 1, 2016; in 2015 and between January-February 2016 there were 7 local stations broadcasting under the brand of Rock Radio), 7 local stations broadcasting under the brand Radio Pogoda (7 stations since March 1, 2016) and a super-regional news radio Radio TOK FM broadcasting in 23 metropolitan areas (in July 2016 Radio TOK FM started broadcasting in Bydgoszcz and Rzeszow, and in July 2017 in Tarnowskie Gory)
3 the advertising revenue of the Internet segment do not include total revenues and cost of cross-promotion of Agora’s different media (only direct variable cost of campaigns carried out on advertising panels) if such promotion is executed without prior reservation, as well as inter-company sales between Agora’s Internet Department, Trader.com (Polska) Sp. z o.o., Yieldbird Sp. z o.o., Sport4People Sp. z o.o., Sir Local Sp. z o.o., GoldenLine Sp. z o.o. and Optimizers Sp. z o.o. However, the data do include transfer of magazines’ websites from the Magazines division in the Press segment to the Internet segment, as well as reassignment of incomes from e-commerce transactions from other revenues to advertising revenues. The presentation of data for the corresponding periods of 2017 was adjusted accordingly

4 data of IGRZ - since January 2014, the number of entities reporting their revenues to IGRZ has declined

5 the Outdoor segment consists of the pro-forma consolidated data of companies constituting the AMS group (AMS S.A., Adpol Sp. z o.o.)
6 the advertising revenue of the Press segment include inflows from the sales of advertising on the websites: Wyborcza.pl, Wyborcza.biz, Wysokieobcasy.pl as well as on the local websites. However, the data do not include revenues, direct and variable cost of cross-promotion of Agora’s other media on AMS panels if such promotion was executed without prior reservation.
7 the data on ticket sales in the cinemas comprising Helios group come from the accounting data of Helios reported in accordance with full calendar periods. The data on cinema ticket sales are estimates of Helios group prepared on the basis of data received from Boxoffice.pl (based on reports submitted by distributors of film copies). Cinema ticket sales are reported for periods, which do not cover a calendar month, quarter or year. The number of tickets sold in the given period is calculated from the first Friday of a given month, quarter or year until the first Thursday of the next reporting month, quarter or year
8 the Print segment includes the pro-forma financials of Agora’s Print division and Agora Poligrafia Sp. z o.o.
9 the Movies and Books segment includes the pro-forma consolidated financials of Helios S.A. and NEXT FILM Sp. z o.o., which form the Helios group, and Agora’s Special Projects division comprising, i.a, the Publishing House division and film production division
10 more on the Agora Group's business strategy for 2018-2022 can be found at Agora.pl/en/strategic-goals-and-growth-directions
