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AGORA GROUP

MANAGEMENT DISCUSSION AND ANALYSIS (MD&A)

OF THE COMPANY’S RESULTS FOR THE FIRST HALF OF 2007

REVENUE PLN 636 MILLION, NET PROFIT PLN 47 MILLION, OPERATING EBITDA 
PLN 117 MILLION, OPERATING CASHFLOW PLN 81 MILLION, FREE CASH FLOW 
PLN 60 MILLION 

Unless indicated otherwise, all data presented herein represent the period of January-June 2007, while comparisons refer to the same period of 2006. All data sources are presented in part IV of this MD&A.

I. IMPORTANT EVENTS AND FACTORS WHICH INFLUENCE THE FINANCIALS OF THE GROUP 
· Revenues of the Group amounted to PLN 636 million (up 8% yoy). Advertising sales generated PLN 414 million (up 11%), revenues from copy sales PLN 101 million (up 6%) and book sales PLN 81 million (up nearly 1%). 

· According to Agora’s estimates, in the first half of 2007, advertising spending for all media grew by 9%. Television increased revenues by almost 13%, while dailies grew by 2% over last year. 

· Gazeta’s advertising sales reached PLN 248 million. The newspaper’s share in total daily advertising spending remained at 42%. In total, Gazeta’s circulation and advertising sales amounted to PLN 326.1 million.
· In the first half of 2007 Gazeta’s readership reach was 20.3% (6.1 million readers) and its average daily copy sales stood at 458 thousand. 

· In the first half of 2007 Gazeta’s revenues from copies sold increased by PLN 9 million. This was due to introduction of a new sales strategy based on differentiating the newspaper’s cover price once a DVD or any other attractive supplement is attached.

· AMS grew revenues by nearly 16% to PLN 84 million and delivered PLN 19.7 million operating EBITDA.

· Magazines reached PLN 53 million in sales (up 12%) and PLN 11.3 million in operating EBITDA. 

· Radio stations grew revenues by 6% to PLN 33 million and delivered positive operating EBITDA of PLN 1.5 million. 

· In the first half of 2007 Gazeta.pl grew advertising revenues by 67% to PLN 10 million. The Company continued to expand reach of its internet operations developing existing services, as well as launching new online offers (e.g. official announcements vortal, business and economy service or job service for financial professionals). To enrich its audiovisual and mobile operations, the Company signed a preliminary agreement with the TV production company, ATM, to undertake research and production of innovative video formats in the Internet and entered into a cooperation with the mobile telecom operator, Orange to provide content on its mobile platforms. 

· In the first half of 2007 total operating expense of the Group amounted to PLN 577 million. Staff cost (less non-cash incentive compensation) stood at PLN 127 million and declined by 4%.

· Operating EBITDA of the Group stood at PLN 117 million, while its operating EBITDA margin reached 18.4%. 

II. EXTERNAL AND INTERNAL FACTORS IMPORTANT FOR THE DEVELOPMENT OF THE GROUP

1. EXTERNAL FACTORS
1.1. Advertising market

According to Agora’s estimates based on public data sources, in the first half of 2007 advertising spending in Poland in all media reached PLN 3.3 billion and grew by PLN 280 million yoy (9%). During the period, almost 48% of all advertising budgets went to TV. Newspapers grew revenues by PLN 10 million, outdoor by PLN 26 million and radio by PLN 5 million. Internet ad spend was PLN 40 million higher than last year. 

1.2. Newspaper competition 

In the first half of 2007, Gazeta Wyborcza sold 458 thousand copies (up 6%), 92 thousand copies more than  the combined paid circulation of Springer’s Dziennik and the quality Rzeczpospolita. The distance broadened by 32 thousand as compared to the second half of 2006. 

In the first half of 2007 Dziennik sold 205 thousand copies. The newspaper’s paid circulation in May and in June went down below 200 thousand copies. Other national dailies were also declining circulation. Rzeczpospolita sold 9.5% fewer copies (161 thousand), Fakt lost 2.2% of its paid circulation (516 thousand), and Super Express 4.4% (197 thousand). 

A declining circulation trend also affected local dailies. During the period, total paid circulation of local newspapers decreased by 60 thousand, of which Polskapresse lost 24 thousand copies and Mecom (former Orkla) 25 thousand. 
In the period of January-June of 2007 Gazeta reached 20.3% readers (above 6.1 million; CCS, weekly readership index). During the same period, Fakt’s readership was 19.4%, and that of Super Express reached 9.1%. Metro recorded excellent readership rates of 8.6% or 2.6 million people. Readership rates of other national dailies, including Dziennik and Rzeczpospolita reached 8.1% and 5.5%, respectively. 

In the first half of 2007 Gazeta’s share in total newspaper ad spend stood at almost 42% and remained flat yoy. During the same period, Dziennik commanded over 5% share, while Fakt suffered a nearly 2pp decline to 6%. Agora’s free newspaper Metro recorded a dynamic growth of revenues (above 50%) and increased its market share to nearly 3%. In total, in the first half of 2007, a combined share of Gazeta and Metro in the overall newspaper ad spend was almost 45%, while Fakt and Dziennik commanded jointly about 11%. 
2. INTERNAL FACTORS
2.1. Revenues from copy sales 

Despite lower than in the first quarter of 2006 copy price of Gazeta (by 34%) and introduction of kiosk subscription offer at the lower price in March 2006, the newspaper’s circulation revenues went up by over 13% in the first half of 2007 comparing to the first half of 2006. The increase is attributed to the dynamic growth of Gazeta’s copy sales in the first quarter of 2007 and the introduction of effective price and marketing strategy based on differentiating Gazeta’s cover price once a DVD or any other attractive supplement is attached. 
2.2. Revenues from book collections

In the first half of 2007 book collections added nearly PLN 81 million in revenues and delivered PLN 12 million operating profit. In the said period, nine series and eleven one-off projects sold nearly five million books and books with CDs and DVDs. 

2.3. Operating cost

2.3.1. Marketing and promotion cost

In the first half of 2007 total marketing and promotion cost of the Group reached PLN 102 million and constituted 16% of the Group’s sales. Marketing and promotion expense of the Newspaper and Internet segment amounted to PLN 88 million, PLN 7 million less than last year. This decline is by and large ascribed to the closure of Nowy Dzien, the marketing cost of which amounted to PLN 9.6 million in the first half of 2006, as well as PLN 14 million lower cost of running book collections. 

In the first half of 2007, the Company recorded a growth of promotion and marketing expense of Gazeta and the internet operations. This was due to executing advertising campaigns of the online services, as well as to selling DVDs or other attractive supplements attached to the newspaper at a higher cover price. Operating expense of those activities are offset by an increase in revenues from Gazeta’s paid circulation. 

2.3.2. Cost of materials  and energy
In the first half of 2007 cost of materials and energy of the Group reached PLN 137 million and grew by PLN 3.5 million over the last year. The growth is attributed mainly to the second quarter of 2007 and reflects the execution of larger collections which were primarily based on book sales. The series ran in the second quarter of 2006 were smaller and composed of books with DVDs/CDs booked as a promotional expense. 
2.3.3. Staff cost and headcount

In the first half of 2007, staff cost of the Group (less non-cash incentive compensation) stood at PLN 127 million and declined by PLN 5.4 million. This decline reflects the restructuring measures implemented by the Company at the end of 2006. The increase in staff cost stems mainly from the growth of the Company’s internet and free press operations.

The Group’s headcount at the end of the first half of 2007 was 3,399 employees and declined by 205 FTEs as compared to the first half of 2006.
3. PROSPECTS

3.1. Advertising market

Based on its estimates on the performance of the advertising market in the first half of 2007, the Company maintains its previous assumptions on 2007 ad spend growth at 10%. 

3.2. Operating cost
A decline of operating expense in the first half of 2007 reflects, among others, the cost curtailment program implemented at the end of 2006. Please note, however, that irrespective of improving its financial efficiency,  the Company continues to work on further investments in its organic growth, which include, inter alia, Gazeta Wyborcza, Metro, internet or outdoor advertising. These investments will be reflected in the Company’s 2007 cost base. 
3.2.1. Newsprint cost 

Due to increased circulation and advertising volumes of Gazeta, the Company assumes that the cost of production materials in 2007 will remain flat yoy and will be higher than presented previously. It should be noted that these estimates may change based on Gazeta’s future page counts and circulation levels, as well as the monetary market situation. 

3.3. Growth and investments 

As announced earlier, Agora continues to implement growth strategies of its current asset portfolio and is carrying out activities directed at scale expansion through new on- and offline operations.  Executing on this program assumes additional investments. 

III. FINANCIAL RESULTS

1. THE AGORA GROUP 

The consolidated financial statements of the Agora Group for the first half of 2007 include Agora SA, Agora Poligrafia Sp. z o.o., Art Marketing Syndicate SA Group (AMS Group), Agora TC Sp. z o.o., Agora Ukraine Ltd. and 13 subsidiary companies of the radio business. Detailed list of companies of the Agora Group is presented in the note to the financial statements. 

2. PROFIT AND LOSS ACCOUNT OF THE AGORA GROUP
Tab. 1
	in PLN million
	I H 2007 
	I H 2006 
	% change yoy

	Sales
	635.9 
	589.1 
	7.9% 

	Advertising
	413.5 
	372.0 
	11.2% 

	Copy sales
	112.0 
	99.8 
	12.2% 

	Other
	110.4 
	117.3 
	(5.9%)

	Operating cost net, incl.:
	(576.9)
	(576.0)
	0.2% 

	Raw materials, energy and consumables
	(136.9)
	(133.4)
	2.6% 

	D&A
	(38.5)
	(38.1)
	1.0% 

	Staff cost (1)
	(127.1)
	(132.5)
	(4.1%)

	Non-cash expense relating to share-based payments
	(19.8)
	(21.1)
	(6.2%)

	Promotion and marketing
	(102.2)
	(103.8)
	(1.5%)

	Operating profit - EBIT
	59.0 
	13.1 
	350.4% 

	Finance cost, net, incl.:
	4.4 
	2.0 
	120.0% 

	Revenue from short-term investment
	7.1 
	5.3 
	34.0% 

	Interest on loans and similar costs
	(3.3)
	(3.4)
	(2.9%)

	Share of results of associates
	- 
	0.1 
	-

	Profit before income tax
	63.4 
	15.2 
	317.1% 

	Income tax expense 
	(16.2)
	(6.0)
	170.0% 

	Net profit for the period
	47.2 
	9.2 
	413.0% 

	
	
	
	

	Attributable to:
	
	
	

	Equity holders of the parent
	47.1 
	9.6 
	390.6% 

	Minority interest
	0.1 
	(0.4)
	-

	
	47.2 
	9.2
	413.0% 

	
	
	
	

	EBIT margin (EBIT/Sales)
	9.3%
	2.2%
	            7.1pp 

	EBITDA
	97.2 
	50.9
	91.0% 

	EBITDA margin (EBITDA/Sales)
	15.3%
	8.6%
	        6.7pp 

	Operating EBITDA (1)
	117.0 
	72.0
	62.5% 

	Operating EBITDA margin (Operating EBITDA/Sales)
	18.4%
	12.2%
	            6.2pp 


(1) excluding non-cash cost of share-based payments.

Major products and services, as well as operating revenue and cost of the Agora Group are presented in detail in part IV of this MD&A (“Operating review – major lines of business of the Agora Group”). 
Agora’s business lines operating contribution to the Group's financials is presented in the underneath table (see 2.1.). 

2.1. Financial results presented according to major lines of business of the Agora Group for the first half of 2007 

Tab. 2

	in PLN million 
	Newspapers and Internet (1)
	Magazines
	Outdoor
	Radio
	Company’s headquarters, New Business Development division
	Elimina-tions
	Total (consoli-dated)

I half 2007

	Total sales
	471.3 
	52.7 
	84.4 
	34.3 
	-
	(6.8)
	635.9 

	% Share
	74.1%
	8.3%
	13.3%
	5.4%
	- 
	(1.1%)
	100.0%

	Total operating cost
	(428.7)
	(42.2)
	(72.7)
	(35.6)
	(4.2)
	6.5 
	(576.9)

	EBIT
	42.6 
	10.5 
	11.7 
	(1.3)
	(4.2)
	(0.3)
	59.0 

	Finance cost, net
	
	
	
	
	
	
	4.4 

	Share of results of associates
	
	
	
	
	
	
	-

	Income tax expense
	
	
	
	
	
	
	(16.2)

	Net profit 
	
	
	
	
	
	
	47.2 

	
	
	
	
	
	
	
	 

	Attributable to:
	
	
	
	
	
	
	 

	Equity holders of the parent
	
	
	
	
	
	
	47.1 

	Minority interest
	
	
	
	
	
	
	0.1 

	
	
	
	
	
	
	
	

	EBITDA
	68.8 
	10.7 
	18.2 
	(0.1)
	(0.5)
	0.1 
	97.2 

	Operating 
EBITDA (2)
	85.1 
	11.3 
	19.7 
	1.2 
	(0.4)
	0.1 
	117.0 

	CAPEX
	(5.4)
	(0.2)
	(17.9)
	(1.6)
	0.0 
	-
	(25.1)


(1) including the Management Board costs and other overheads
(2) excluding non-cash cost of share-based payments.

2.2. Finance cost, net
Higher revenue from short-term investments in the first half of 2007 results from yoy increase in cash and monetary assets. 

3. BALANCE SHEET OF THE AGORA GROUP

Tab. 3
	in PLN million
	30/06/2007
	% change to 31/12/2006
	31/12/2006
	30/06/2006

	Non-current assets
	961.0
	(1.5%)
	975.3
	983.2

	share in balance sheet total
	59.9%
	       ( 3.7pp)
	63.6%
	64.6%

	Current assets
	642.1
	15.2% 
	557.4
	539.3

	share in balance sheet total
	40.1%
	           3.7pp 
	36.4%
	35.4%

	
	
	 
	
	

	TOTAL ASSETS
	1,603.1
	4.6% 
	1,532.7
	1,522.5

	
	
	
	
	

	Equity attributable to equity holders of the parent
	1,149.8
	(1.3%)
	1,165.2
	1,128.6

	share in balance sheet total
	71.6%
	        (4.4pp)
	76.0%
	74.2%

	Minority interest
	(0.7)
	40.0% 
	(0.5)
	(0.4)

	share in balance sheet total
	- 
	                          - 
	- 
	- 

	Non-current liabilities and provisions
	188.6
	10.7% 
	170.4
	186.1

	share in balance sheet total
	11.8%
	           0.7pp 
	11.1%
	12.1%

	Current liabilities and provisions
	265.4
	34.3% 
	197.6
	208.2

	share in balance sheet total
	16.6%
	           3.7pp 
	12.9%
	13.7%

	
	
	 
	
	

	TOTAL EQUITY AND LIABILITIES 
	1,603.1
	4.6% 
	1,532.7
	1,522.5


3.1. Non-current assets

Lower balance of non-current assets versus 31 December 2006 stems mainly from depreciation of tangible fixed assets and amortization of intangible fixed assets. 
3.2. Current assets

The increase of current assets versus 31 December 2006 results mainly from the increase of short-term receivables and prepayments as well as short-term financial assets.
3.3. Non-current liabilities and provisions

The increase of non-current liabilities versus 31 December 2006 is caused mainly by the reclassification of bank loan from current to non-current part. In March 2007 the Company entered into an amendment to the loan agreement to extend the drawing period of the loan by one year and the repayment date to 31 December 2011.
3.4. Current liabilities and provisions
The change of current liabilities and provisions versus 31 December 2006 results mainly from dividend liability recognized following the resolution of the General Meeting of Shareholders and the re-classification described above. 

4. CASH FLOW STATEMENT OF THE AGORA GROUP
Tab. 4
	in PLN million
	I H 2007 
	I H 2006 
	% change yoy

	Net cash from operating activities
	81.3 
	71.8 
	13.2% 

	Net cash from investment activities
	(120.2)
	(39.4)
	205.1% 

	Net cash from financing activities
	(4.6)
	(3.4)
	35.3% 

	Total movement of cash and cash equivalents
	(43.5)
	29.0 
	-

	Cash and cash equivalents at the end of period
	291.2 
	218.7 
	33.2% 


As at 30 June 2007, the Agora Group had PLN 393.4 million in cash and in short-term monetary assets, of which PLN 291.2 million was in cash and cash equivalents (cash, bank accounts and bank deposits) and PLN 102.2 million in certificates in investment funds.

Considering the cash position and the available loan facility (PLN 500 million less the drawing of PLN 139.5 million), the Agora Group does not anticipate any liquidity problems with regards to its further investment plans. 

4.1. Operating activities
In the first half of 2007, the cash inflow from operating activities was higher yoy. The net profit before taxation increased by over PLN 48 million, but was reduced by increased receivables.
4.2. Investment activities 

Net outflow from investing activities results from purchase of short-term securities, in which the company invested its free cash, and spending on property plant and equipment and intangibles.
4.3. Financing activities 

In the first half of 2007 net cash outflow from financing activities included mainly interest paid and a dividend paid to minority shareholders of IM40 Sp. z o.o.
5. SELECTED FINANCIAL RATIOS [5]
Tab. 5

	 
	I H 2007 
	I H 2006 
	% change

yoy

	
	
	
	

	Profitability ratios
	
	
	

	Net profit margin
	7.4% 
	1.6% 
	5.8pp 

	Gross profit margin
	42.3% 
	41.1% 
	1.2pp 

	Return on equity
	8.1% 
	1.7% 
	6.4pp 

	
	
	
	

	Efficiency ratios
	
	
	

	Inventory turnover
	8 days
	9 days
	(11.1%)

	Debtors days
	60 days
	63 days
	(4.8%)

	Creditors days
	33 days
	43 days
	(23.3%)

	 
	
	
	

	Liquidity ratio
	
	
	

	Current ratio
	2.4 
	2.6 
	(7.7%)

	
	
	
	

	Financing ratios
	
	
	

	Gearing ratio (1)
	- 
	- 
	-

	Interest cover
	18.2 
	4.0 
	355.0% 

	Free cash flow interest cover
	18.7 
	16.7 
	12.0% 


(1) as at 30 June 2007 and 30 June 2006 the Group had net cash position.

Definitions of financial ratios [5] are presented at the end of part IV of this MD&A ("Operating review – major lines of business of the Agora Group").
IV. OPERATING REVIEW - MAJOR LINES OF BUSINESS OF THE AGORA GROUP

IV.A. NEWSPAPERS AND INTERNET

Tab. 6

	in PLN million
	I H 2007 
	I H 2006 
	% change

yoy

	Total sales (1)
	471.3 
	452.6 
	4.1% 

	Copy sales
	78.0 
	74.0 
	5.4% 

	incl. Gazeta Wyborcza
	78.0 
	68.8 
	13.4% 

	Advertising revenue (1)
	272.9 
	257.6 
	5.9% 

	incl. Gazeta Wyborcza (1)(2)
	248.1 
	241.0 
	2.9% 

	Book collections
	80.8 
	79.8 
	1.3% 

	Other revenue
	39.6 
	41.2 
	(3.9%)

	
	 
	
	

	Total operating cost, including
	(428.7)
	(443.4)
	(3.3%)

	Raw materials, energy, consumables and printing services
	(157.6)
	(152.2)
	3.5% 

	Staff cost (3)
	(95.2)
	(100.2)
	(5.0%)

	Non-cash expense relating to share-based payments
	(16.3)
	(17.7)
	(7.9%)

	D&A
	(26.2)
	(27.0)
	(3.0%)

	Promotion and marketing (1) (4) 
	(87.8)
	(94.8)
	(7.4%)

	EBIT
	42.6
	9.2
	363.0%

	EBIT margin
	9.0%
	2.0%
	         7.0pp 

	EBITDA
	68.8 
	36.2 
	90.1% 

	EBITDA margin
	14.6%
	8.0%
	         6.6pp 

	Operating EBITDA (3)
	85.1 
	53.9 
	57.9% 

	Operating EBITDA margin
	18.1%
	11.9%
	         6.2pp 


(1) the amounts do not include the revenue and the total cost of cross-promotion of Agora’s different media (only the direct variable cost of campaigns carried out on advertising panels) if such promotion is executed without prior reservation. 

(2) the amounts refer to total revenues from the dual media offers, i.e. published both in Gazeta Wyborcza, as well as on the websites GazetaPraca.pl, GazetaDom.pl and Komunikaty.pl. 

(3) excluding non-cash cost of share-based payments.

(4) the amounts include start-up cost of new collections (the free-of-charge volume and initial promotion cost in media) and production and promotion cost of DVDs sold together with Gazeta for higher cover price.
(5)
the Management Board costs, the majority of other overheads and Nowy Dzien results are included in “Newspapers and Internet” line of business; in the first half of 2006 Nowy Dzien’s total revenue reached PLN 7.4 million and its total operating cost amounted to PLN 27.7 million. 

1. GAZETA WYBORCZA 

1.1. Revenue

1.1.1. Copy sales

In the first half of 2007 Gazeta Wyborcza maintained its unquestionable leadership position among the opinion-making newspapers. During the period, average paid circulation of Gazeta reached 458 thousand copies (up 6% yoy) and its revenues from copy sales increased by 13,4%. This was due to a market success of a a new, appealing to readers sales offer, based on attaching DVDs to the newspaper.
In the first half of 2007 Gazeta completed sales of a DVD movie collection With the great history in the background and See It Together, TV series Magda M., Kryminalni. The daily was also enriched with the road maps of Europe, educational CDs with sample tests for primary and secondary school students, music CDs and a number of other one-off projects.

All publications were available with Gazeta at a higher price (from PLN 2.49 to PLN 5.99), while a stand-alone newspaper cost PLN 1.50. The model of Gazeta’s cover price differentiation assumes that the excess marketing and promotion cost (including production and promotion cost of DVDs) is offset by additional revenues from copy sales. 
In the first half of 2007 Gazeta posted very good readership results. During the period, the newspaper had 6.1 million readers (20.3%, CCS, weekly readership index) of whom 43% were university graduates, 46% lived in cities over 100 thousand inhabitants and 61% were under 45 years of age. 
1.1.2. Advertising sales

In the first half of 2007, Gazeta’s net advertising revenue (including display advertising, classifieds and inserts) amounted to PLN 248.1 million (up 2.9% yoy). These figures include revenues from a dual-media offer, i.e. ads published in print and online (GazetaPraca.pl, GazetaDom.pl vortals and a new offer launched in June 2007, Komunikaty.pl).

In the first half of 2007 Gazeta’s share in the national display advertising was about 44% and went down by over 1pp yoy. 

Gazeta Wyborcza’s share in the Warsaw advertising (display advertising excluding classifieds, inserts and obituaries) increased by 2pp yoy. In the first half of 2007 combined Warsaw share of Gazeta and Metro stood at 73%. Gazeta Wyborcza’s share in the local display advertising (outside Warsaw) remained flat yoy. Overall, Gazeta’s share in display advertising in the national, Warsaw and local dailies stood at almost 42%.
In the first half of 2007, share of ad pages in the total pagecount of Gazeta amounted to ca 40%, while average number of ad pages published daily in all local and national editions amounted to ca 258.
1.1.3. Book collections

Tab. 7
	
	I Q 2006
	II Q 2006
	III Q 2006
	IV Q 2006
	I Q 2007
	II Q 2007

	Revenue from book collections
	51.7 
	28.1 
	17.3 
	25.8
	47.2 
	33.6


In the first half of 2007 the Company run nine collections and eleven one-off publications. Three collections were completed and six new projects commenced.

In January Agora completed sale of 18-volume collection Great Encyclopedic Atlas of the World and in February – the 25-volume collection School Literature. In the whole described period, Agora continued the 21-volume Shakespeare series. In April 2007 the project was completed. 
During the period, The Library of Gazeta Wyborcza offered The Dictionary Collection, Masters of the Word series of audiobooks and a second edition of the bestselling collection of travel guides and Essentials for each student – a set of five books with student tests.
In the first half of 2007 the Company launched two collections under the brands of Agora’s magazines: Friends (Avanti) and Disney’s stories for children (Child). 
In March, Agora launched the supplement to Gazeta’s Encyclopedia. This 21st volume of Encyclopedia contains the most important Polish and worldwide events of 2005 and 2006.
The Company launched also six one-off projects, i.e. a book by His Eminence Cardinal Stanislaw Dziwisz Swiadectwo (Una vita con Karol), a special CD Tischner with Voo Voo and Trebunie Tutki music, Warsaw Walking Guide, a book prepared by the local edition of Gazeta Wyborcza based on the supplements attached to the newspaper; children’s books: Twenty Six Fairy Tales from Africa and Zoo; a SudologIQ book, a novelty publication which combines a popular SUDOKU game with knowledge quizzes from various disciplines. 

In the first half of 2007, Agora continued to offer the collections which present Polish music stars and music creators. In May Agora published a premiere edition of the book with a music CD Malenczuk & Waglewski – Koledzy. Agora commemorated the tenth anniversary of Agnieszka Osiecka’s passing and a celebrated the unveiling ceremony of the memorial bench of the poet in Saska Kepa (a Warsaw district where she lived) with a book and a CD of her greatest lyrics.
In June, in cooperation with Polsat TV, Agora launched a premiere single of Agnieszka Wlodarczyk, a winner of a TV show Jak oni spiewaja (How they sing).
The Company commemorated the anniversary of the passing of Pope John Paul II co-distributing the publication Santo Subito, the book Swiadectwo (Una vita con Karol) by Cardinal Stanislaw Dziwisz, with the attached audio version performed by the actors, Piotr Adamczyk and Krzysztof Kolberger. 
1.1.4. Other revenues

In the first half of 2007, a volume of purchase orders from external clients was down by 3.0% and resulted in a 10.8% decrease in sales of printing services.
1.2 Cost of production of Gazeta Wyborcza  
Tab. 8

	Cost of production of Gazeta Wyborcza

in PLN million
	I H 2007
	I H 2006
	% change yoy

	Fixed cost
	27.1 
	28.1 
	(3.6%)

	incl. D&A
	13.1 
	13.8 
	(5.1%)

	Variable cost
	77.7 
	73.2 
	6.1% 

	incl. newsprint
	63.2 
	58.8 
	7.5% 

	TOTAL fixed and variable cost
	104.8 
	101.3 
	3.5% 


The decrease of fixed cost of production of Gazeta Wyborcza in the first half of 2007 results mainly from lower D&A.
1.2.1. Newsprint and printing services

Higher newsprint cost in the first half of 2007 was mainly affected by change in the quality of newsprint of Gazeta Telewizyjna (TV Guide) and the shift of its production to external printing plants as well as higher paper prices. 
Other printing materials (excluding paper) decreased significantly due to increased efficiency of production technology.
Total printing cost in external printing plants increased by 9.0% and the printed volume – by 21.9%. 
1.3. Operating costs of ‘Newspaper and Internet’ line of business

The rise in raw materials, energy, consumables and printing services in the first half of 2007 reflect shifts between different cost lines in the book business which ran more projects with CDs and DVDs in the first half of 2006 booked as promotion and marketing cost.
2. FREE PRESS 

In the beginning of 2007, the publisher of a free newspaper Metropol withdrew from Polish market. Metro became the only national free sheet issued from Monday to Friday.

In April the Chamber of Press Publishers announced the winners of the contest for the Press Cover of the Year GrantFront 2006. Three covers of a daily Metro received distinctions and became three out of six best front covers in the category national dailies. 
In the first half of 2007 Metro continued to grow dynamically. To attract readers and advertisers, in April 2007 Metro launched Metro studenckie, the edition distributed occasionally in the university areas in Poland. The daily was enriched with additional supplements on finance, travel or education. The daily also ran two promotional lotteries for readers, one of which was connected with Metro’s patronage over a movie premiere Shrek the Third (in cooperation with the United International Pictures). Since July 2007, Metro started a cooperation with the internet communicator Gadu Gadu. The readers got special GG IDs to contact a newspaper. 

In the first half of 2007 Metro’s average daily readership reached 4.9% (CPW index). This result made Metro third most read newspaper in Poland, ahead of Super Express (3.6%), Dziennik (3.1%) and Rzeczpospolita (2.7%). 
In the first half of 2007 Metro increased display ad sales by 53% yoy and its share in the national and local newspaper display advertising spending stood at almost 3%. 
3. INTERNET [6]
In June 2007 Gazeta.pl reached 39.6% or increased to 5.5 million Polish internet users (up 15% yoy). During the same month, the number of page views from the territory of Poland amounted to 378 million (12% more than last year). 

In the first half of 2007 advertising revenues grew solidly (67% increase over last year, excluding vortal ad sales). 

In the reported period Agora continued its strategy to expand Gazeta.pl portal. The new home page focuses on multimedia and communities and new advertising forms. The Company created a joint  multimedia newsroom which is to integrate online projects and Agora’s radio stations. The main objective of the project is to create the fastest and the best quality of radio and internet news services.
Agora’s online services have been undergoing consistent revamping. The Company spinned off a sport service changing its name to Sport.pl and launched an entertainment offer Plotek.pl. Wiadomosci.Gazeta.pl and eDziecko.pl underwent major reconstruction. Agora also lauched a new weather service under a brand name Pogoda.Gazeta.pl. 
In July the Company re-launched a renewed Turystyka.Gazeta.pl vortal. The Company is currently working on the local and business offers which are key services for the portal. The first to come out in its new form was Gospodarka.Gazeta.pl business service. 
Besides relaunching the existing services, the Company continues to start new online offers, including Jobspot.pl, the first recruitment service for the financial professionals and a new vortal for entrepreneurs with a rich database of bids and offers, Komunikaty.pl. The Company has also been developing entertainment offer through a pop culture service Popcorner.pl or a shopping portal Groszki.pl. 
In the described period of 2007, GazetaPraca.pl and GazetaDom.pl vortals continued to strengthen their market position. According to Megapanel PBI/Gemius survey, in June 2007 GazetaDom.pl remained first among real-estate services and GazetaPraca.pl was the second largest recruitment service in terms of real users. The service GazetaWyborcza.pl is number one newspaper service in Poland (real users, page views and time).

During the period, Agora signed the agreement with a mobile telephony network Orange to provide Gazeta.pl content to the mobile platform of the operator (wap.orange.pl).

At the end of June, Agora signed a preliminary agreement to set up the company together with ATM Grupa SA. Setting up the Company is the effect of a three-month cooperation between the parties in the field of research and production of innovative video formats designed to meet the needs of the internet users.
IV.B. THE MAGAZINES [7]
In the first half of 2007 Agora’s magazines reiterated their solid financial position. The magazine business grew its EBITDA level by PLN 7.8 million yoy. Avanti and Dziecko recorded excellent copy sales results (190 thousand, No. 05/2007 and 128 thousand, No. 06/2007 respectively).
Tab. 9

	in PLN million
	I H 2007 
	I H 2006 
	% change yoy

	Total sales, including (1)
	52.7 
	47.1 
	11.9%

	Copy sales
	23.0 
	21.5 
	7.0% 

	Advertising revenue (1)
	29.5 
	25.5 
	15.7% 

	
	 
	
	

	Total operating cost, including (1)
	(42.2)
	(44.3)
	(4.7%)

	Raw materials, energy, consumables and printing services
	(16.5)
	(16.3)
	1.2% 

	Staff cost (2)
	(9.5)
	(9.9)
	(4.0%)

	Non-cash expense relating to share-based payments
	(0.6)
	(0.7)
	(14.3%)

	D&A
	(0.2)
	(0.1)
	100.0% 

	Promotion and marketing (1)
	(12.6)
	(14.0)
	(10.0%)

	EBIT
	10.5 
	2.8 
	275.0% 

	EBIT margin
	19.9% 
	5.9%
	14.0pp 

	EBITDA
	10.7 
	2.9 
	269.0% 

	EBITDA margin
	20.3%
	6.2%
	14.1pp 

	Operating EBITDA (2)
	11.3 
	3.6 
	213.9% 

	Operating EBITDA margin
	21.4%
	7.6%
	13.8pp 


(1)
the amounts do not include revenues and the total cost of cross-promotion of Agora’s different media (only the direct variable cost of campaigns carried out on advertising panels) if such promotion is executed without prior reservation. 

(2) excluding non-cash cost of share-based payments.

1. REVENUE
1.1. Copy sales
Tab. 10
	 
	I H 2007 
	I H 2006 
	% change yoy

	Average copy sales (in thousand of copies)
	1,078.9 
	1,076.5 
	0.2%


1.2. Advertising sales

An increase in ad sales reflects ad market growth, better competitive position of Agora’s magazines and stronger performance of monthlies than weeklies. In the first half of 2007, the magazines reached 6.6% share in the magazine advertising market (up ca 0.8 pp).

2. COST

In the first half of 2007 decrease in operating cost results mainly from lower marketing and promotion cost.

IV.C. OUTDOOR (AMS GROUP)
Tab. 11

	in PLN million
	I H 2007 
	I H 2006 
	% change yoy

	Total sales, including: (1) 
	84.4 
	72.8 
	15.9% 

	Advertising revenue
	82.9 
	72.6 
	14.2% 

	
	 
	
	

	Total operating cost, including (1):
	(72.7)
	(59.8)
	21.6% 

	Execution of campaigns
	(16.7)
	(14.1)
	18.4% 

	Maintenance cost
	(30.0)
	(27.6)
	8.7% 

	Staff cost (2)
	(9.1)
	(8.4)
	8.3% 

	Non-cash expense relating to share-based payments
	(1.5)
	(1.0)
	50.0% 

	Promotion and marketing
	(3.3)
	(3.4)
	(2.9%)

	D&A
	(6.8)
	(5.3)
	28.3% 

	Other operating revenue /(cost) net
	(0.9)
	1.4 
	-

	EBIT
	11.7 
	13.0 
	(10.0%)

	EBIT margin
	13.9% 
	17.9%
	        (4.0pp)

	EBITDA
	18.2 
	18.0 
	1.1% 

	EBITDA margin
	21.6% 
	24.7%
	        (3.1pp)

	Operating EBITDA (2)
	19.7 
	19.0 
	3.7% 

	Operating EBITDA margin
	23.3% 
	26.1% 
	        (2.8pp)

	Number of advertising faces (3)
	24,629 
	24,414 
	0.9% 


(1) the amounts do not include the revenue, direct and variable costs of cross-promotion of Agora’s other media on AMS panels if such promotion was executed without prior reservation. 

(2) excluding non-cash cost of share-based payments.

(3) excluding advertising panels of Akcent Media Sp. z o.o. installed on petrol stations, small panels at bus shelters and advertising surface on buses and trams.
1. REVENUE

Despite high base last year, outdoor advertising spending posted dynamic growth rates in the first half of 2007. The growth of AMS revenue is a consequence of the market trend. However, the sales were also boosted by the promotion of multiformat campaigns and changes in AMS’s panel portfolio (more Premium and Superpremium panels).

In the first half of 2007, estimated share of AMS in the outdoor advertising market (excluding transit advertising and advertising described in the footnote no. 1 beneath the above table) stood at 26.8% [8]. 

2. COST

The increase of cost of execution of campaigns in the first half of 2007 is a consequence of increased number of advertising campaigns. 

The increase of maintenance cost in the first half of 2007 stems from changes in the company’s panel portfolio to a larger number of Premium and Superpremium panels, the maintenance unit cost of which is higher than that of a standard panel.

The increase of staff cost is connected with higher trade commissions (higher sales). Basic salaries remained flat yoy.

D&A increase in the first half of 2007 stems from investments made last year and a one-off impairment loss on other non-current assets. 
3. IMPORTANT EVENTS

In the first half of 2007 AMS launched a new version of panel monitoring system on Cityscroll panels (9 square meters). The new system records the quality of work of every fluorescent lamp of the panel enables energy utilization reading. Every error in poster lighting is signalized to the service patrol. The implemented change of the panel monitoring system is supported by GPRS is of a unique character in Europe. 

AMS was awarded in the Business Superbrands 2007 competition, which is aimed to identify the strongest and the most recognizable brands within the B2B sector in Polish market. 

IV.D. RADIO 

Agora’s radio group consists of 18 Golden Oldies (Zlote Przeboje) radio stations, six local radio stations (Radio Roxy FM) and a superregional news radio TOK FM broadcasting in nine cities. Agora’s radio group also includes two local stations which play in AC format (Adult Contemporary). 

Agora’s radio stations operate in the largest urban areas in Poland. 

1. LOCAL RADIO STATIONS

First half of 2007 was next period, when the radio group significantly improved its financial results. This was due to revenue growth and operating cost decline – lower promotion and marketing cost (no futher start-up cost of Roxy FM incurred) and a decline in staff cost (operating changes). 

The data presented in the table 12 is the sum of financials of local radio stations and Radio Division consolidated pro forma. The data below excludes the financials of TOK FM, described separately in point 2.
Tab. 12

	in PLN million
	I H 2007 
	I H 2006 
	% change yoy

	Total sales, including: (3)
	33.2 
	31.4 
	5.7% 

	Advertising revenue (1) 
	32.4 
	29.9 
	8.4% 

	
	- 
	- 
	- 

	Total operating cost, including: (3)
	(34.1)
	(36.2)
	(5.8%)

	Staff cost (2)
	(11.5)
	(13.3)
	(13.5%)

	Non-cash expense relating to share-based payments
	(1.3)
	(1.4)
	(7.1%)

	Licenses, rental and telecommunication costs
	(3.7)
	(3.9)
	(5.1%)

	D&A
	(1.1)
	(1.4)
	(21.4%)

	Promotion and marketing (3) 
	(5.8)
	(9.5)
	(38.9%)

	EBIT
	(0.9)
	(4.8)
	81.3% 

	EBIT margin
	(2.7%)
	(15.3%)
	12.6pp 

	EBITDA
	0.2 
	(3.4)
	-

	EBITDA margin
	0.6% 
	(10.8%)
	11.4pp 

	Operating EBITDA (2)
	1.5 
	(2.0)
	-

	Operating EBITDA margin
	4.5% 
	(6.4%)
	10.9pp 


(1) barter sales from Agora SA constituted 0.6% of advertising revenue in the period of January-June of 2007 (12.8% in the same period of 2006).
(2) excluding non-cash cost of share-based payments.

(3) the amounts do not include the revenues and total cost of cross-promotion of Agora’s different media (only the direct variable cost of campaigns carried out on advertising panels) if such promotion is executed without prior reservation.

Audience share of Agora's local radio stations group in the first half of 2007 and 2006
Tab. 13

	Cumulative:
	 Audience share [9](1) 

	2007
	8.5%

	2006
	9.8%


(1) excluding Kiss FM and Rock Radio Mazowsze.

2. SUPERREGIONAL RADIO TOK FM
Radio TOK FM continued its impressive growth of audience and revenues. 

In the first half of 2007, TOK FM achieved 5.5% share in the Warsaw audience market (in its target group) as compared to 3.5% in the same period of 2006. In all cities of TOK FM operations, its audience share amounted to 3.4% (2.6% in the same period of 2006). 
In the first half of 2007 revenues of the station increased by 39.4% yoy and its operating loss was reduced. 
NOTES
[1]Operating EBITDA = EBITDA + non-cash expense relating to share-based payments.

[2] The Group’s net profit refers to “net profit attributable to equity holders of the parent”.

[3] The estimates refer to advertising expenditures in five media (print, radio, TV, outdoor, internet). In this MD&A Agora has corrected the advertising figures for 2007 and the previous years. Unless explicitly stated otherwise, print and radio advertising market data referred to herein are based on Agora’s estimates adjusted for average discount rate and are stated in current prices. Given the discount pressure and advertising time and space sell-offs, these figures may not be fully reliable and will be adjusted in the consecutive reporting periods. In case of print the data do not include classifieds, inserts and obituaries. The estimates are based on rate card data obtained from the following sources: Expert Monitor monitoring, Agora SA monitoring. Presented TV and internet figures for 2007 and the previous years are based on Starlink media house estimates and do not include sponsorships and teleshopping ads. According to Starlink estimates, the advertising in the first half of 2007 market grew by over 16% (including TV stations monitored from 2007). The figures presented in this MD&A refer to data of TV stations monitored during both years 2006 and 2007.

Internet estimates do not include, among others, classified advertisements (such as: recruitment or real estate services etc.). Outdoor advertising figures are based on Izba Gospodarcza Reklamy Zewnetrznej estimates.

 [4] The data on the number of copies sold of daily newspapers is derived from the National Circulation Audit Office (ZKDP). The term "copy sales" used in this MD&A is consistent with the sales declarations of publishers to the National Circulation Audit Office. 

Data on dailies readership are based on PBC General, research carried out by MillwardBrown SMG/KRC on a random, nationwide sample of Poles over 15 years of age. The following indices were used: CCS index (weekly readership index) - percentage of respondents reading at least one edition of the title within 7 days of the week and CPW index (average issue readership index). Size of the sample: nationwide PBC General for January- June 2007: 23,576.  
[5] Definition of ratios:

	Net profit 
margin=
	Net profit (loss) attributable to equity holders of the parent

	
	Sales of finished products, merchandise and materials

	
	

	Gross profit margin=
	Profit (loss) on sales

	
	Sales of finished products, merchandise and materials 

	
	

	Return on equity=
	Net profit (loss) attributable to equity holders of the parent

	
	(Equity attributable to equity holders of the parent at the beginning of the period +Equity attributable to equity holders of the parent at the end of the period) / 2 / 2 for half-year

	
	

	Debtors days=
	(Trade receivables gross at the beginning of the period + Trade receivables gross at the end of the period) / 2

	
	Sales of finished products, merchandise and materials / no. of days

	
	

	Creditors days=
	(Trade creditors at the beginning of the period + Trade creditors at the end of the period) / 2

	
	Cost of sales / no. of days

	
	

	Inventory turnover=
	(Inventories at the beginning of the period + Inventories at the end of the period) / 2

	
	Cost of sales / no. of days

	
	

	Current ratio =
	Current Assets

	
	Current liabilities

	
	

	Gearing ratio=
	Current and non-current liabilities from loans – cash and cash equivalents – highly liquid short-term monetary assets

	
	Total equity and liabilities

	
	

	Interest cover=
	Operating profit / (loss)

	
	Interest charge

	
	

	Free cash flow interest cover=
	Free cash flow*

	
	Interest charge


* Free cash flow =Net cash from operating activities + Purchase of property plant and equipment and intangibles
 [6] Portal reach, real users, page views and spent time on the basis of MegaPanel PBI/Gemius and cover internet users age 7 years and above, connecting to internets from the territory of Poland. Real users data of Agora’s internet services are audited by Gemius SA.

[7] Average paid circulation of monthlies is based on the Agora’s own data.
[8] Source: report on sales of outdoor companies prepared by Izba Gospodarcza Reklamy Zewnetrznej (IGRZ) which include: AMS SA,, Cityboard Media, Clear Channel Poland, Stroeer Out of Home Media, News Outdoor Poland, Gigaboard Polska, Mini Media/Publiprox, Business Consulting, CAM Media and a new member – Defi Poland. The report is prepared on the basis of financial data provided by member companies of IGRZ. 

[9] Audience market data referred herein are based on Radio Track surveys, carried out by MillwardBrown SMG/KRC (all places, all days and all quarters of an hour of listening) for local radiostations: in cities of broadcasting and in the age group of 15+, from January to June (sample for 2006: 22,800, sample for 2007: 22,867); for TOK FM: in Warsaw and in the age group of 15+, from January to June  (sample for 2006: 3,000; sample for 2007: 3,017); for TOK FM: in cities of broadcasting and in the age group of 15+, from January to June (sample for 2006: 15,645, sample for 2007: 15,685).
V. MANAGEMENT BOARD’S REPRESENTATIONS

1. Representation concerning accounting policies

Management Board of Agora confirms that, to the best knowledge, consolidated half-yearly financial statements together with comparative figures, have been prepared according to all applicable accounting standards and give a true and fair view of the state of affairs of the Group at the end of the first half of the year and of the profit or loss of the Group for the period then ended.

Management Discussion and Analysis shows true view of the state of affairs of the Group, including evaluation of risks and uncertainties.

2. Representation concerning election of the Company’s auditor

Management Board of Agora confirms that the Company’s auditor have been elected according to applicable rules and that the company reviewing Agora’s accounts and chartered accountants engaged in the review of Agora met objectives to present an objective and independent report.

VI. additional information

VI.A. INFORMATION CONCERNING SIGNIFICANT CONTRACTS

· In the current reports published on 30 March 2007, the Company informed about the execution of annex no. 5 to the long - term loan agreement up to PLN 500 million entered into on 5 April 2002 with Bank Polska Kasa Opieki S.A. with its seat in Warsaw. Agora informed about the loan agreement in the current report no 9/2002. 
The annex entered into on 30 March 2007 extended the drawing period of the loan by one year, i.e. up to 31 March 2008. Due to the above mentioned extension the repayment date has changed to 31 December 2011.
· In the current report published on 28 June 2007, the Company informed about execution of a pledge agreement to establish a financial and registered pledge on 60% of Art Marketing Syndicate S.A. (AMS) shares with Bank Polska Kasa Opieki S.A. as collateral of loan agreement executed between Agora SA and Bank Pekao S.A. dated 5 April 2002. The agreement between the Company and Bank Pekao S.A. is a long term credit agreement to PLN 500 million about which Agora informed in the current report no. 9/2002.

VI.b. changes in capital affiliations of the issuer with other entities

· In the current report published on 21 May 2007 Agora informed that on 15 May 2007 the company Agora Ukraine Ltd., with its seat in Kiev was registered by the relevant state district administration. The company's scope of activities in Ukraine entails, inter alia, publishing and internet activities. The share capital of the Company amounts to USD 9 thousand (PLN 25 thousand). Agora owns 100% of the company's share capital.
· In the current report published on 31 May 2007 the Company informed about acquiring shares in the company BIS Media Sp. z o.o. with its seat in Lublin, the broadcaster of the radio program Zlote Przeboje Puls 95,6 FM. Before the transaction Agora held 49% of the share capital of BIS Media. As the result of the transaction between Agora and MULTICO - PRESS Sp. z o.o. with its seat in Warsaw, a shareholder of BIS Media, Agora acquired shares constituting a 51% stake of the share capital of BIS Media. The transaction was settled by mutual offsetting of financial obligations between Agora and the Vendor.

· In the current report published on 22 June 2007 the Company informed about disposal to Grupa Radiowa Agory Sp. z o.o. of: 
- 6,000 shares constituting 100% of the share capital of the company Jan Babczyszyn Radio Jazz FM Sp. z o.o. with its seat in Warsaw; the sell price of the shares totaled PLN 3,450 thousand; 

- 100 shares constituting 100% of the share capital of the company Lokalne Radio w Opolu Sp. z o.o. with its seat in Opole; the sell price of the shares totaled PLN 1 thousand;

- 2,242 shares constituting 100% of the share capital of the company Multimedia Plus Sp. z o.o. with its seat in Warsaw; the sell price of the shares totaled PLN 1 thousand;

- 100 shares constituting 100% of the share capital of the company Regionalne Przedsiebiorstwo Zwiazkowe Sp. z o.o. with its seat in Warsaw; the sell price of the shares totaled PLN 1 thousand;
- 202 shares constituting 100% of the share capital of the company Tres Sp. z o.o. with its seat in Warsaw; the sell price of the shares totaled PLN 7,362 thousand;

- 1,743 shares constituting 100% of the share capital of BIS Media Sp. z o.o. with its seat in Lublin; the sell price of the shares totaled PLN 706 thousand; 

VI.c. Other additional information

1. Remuneration, bonuses and other benefits paid, due or potentially due to members of Management and Supervisory Board 
Information on remuneration is disclosed in note 24 and 25 of the financial statements.

2. Changes in ownership of shares and rights to shares by Management Board members in the first half of 2007 and until the date of publication of the report

Tab. 14
	a. shares
	as of 30 June 2007
	decrease
	increase
	as of 31 December 2006

	Wanda Rapaczynski (1)
	1,301,857
	0
	0
	1,301,857

	Piotr Niemczycki 
	1,548,373
	0
	0
	1,548,373

	Zbigniew Bak
	130,850
	0
	0
	130,850

	Jaroslaw Szalinski
	9,218
	0
	0
	9,218


	b. rights to shares
	as of 30 June 2007
	decrease
	increase
	as of 31 December 2006

	Wanda Rapaczynski (1)
	0
	0
	0
	0

	Piotr Niemczycki
	0
	0
	0
	0

	Zbigniew Bak
	0
	0
	0
	0

	Jaroslaw Szalinski
	0
	0
	0
	0


	c. shares
	as of 26 September 2007
	decrease
	increase
	as of 30 June 2007

	Wanda Rapaczynski (1)
	1,301,857
	0
	0
	1,301,857

	Piotr Niemczycki 
	1,548,373
	0
	0
	1,548,373

	Zbigniew Bak
	68,006
	62,844
	0
	130,850

	Jaroslaw Szalinski
	3,552
	5,666
	0
	9,218

	Marek Sowa (2)
	0
	0
	0
	0


(1) Wanda Rapaczynski was a President of  the Management Board till 30 August 2007
(2) Marek Sowa has been a President of the Management Board since 30 August 2007
The members of the Management Board participate in the incentive plan described in the note 25 of the financial statements.

3. Changes in ownership of shares or other rights to shares (options) by Supervisory Board members in the first half of 2007

Tab. 15
	shares
	as of 30 June 2007
	decrease
	increase
	as of 31 December 2006

	Slawomir S. Sikora
	0
	0
	0
	0

	Tomasz Sielicki
	33
	0
	0
	33

	Andrzej Szlezak
	0
	0
	0
	0

	Richard Bruce Rabb
	0
	0
	0
	0

	Sanford Schwartz 
	0
	0
	0
	0


The members of the Supervisory Board did not have other rights to shares (options).

4. Shareholders entitled to exercise over 5% of total voting rights at the General Meeting of Shareholders, either directly or through affiliates as of the date of publication of the report for the first half of 2007
To the best of the Company’s knowledge as of the day of publication of the report for for the first half of 2007, the following shareholders are entitled to exercise over 5% of voting rights at the General Meeting of Shareholders in the Company:

Tab. 16
	
	no. of shares
	% of share capital
	no. of votes
	% of voting rights

	Agora-Holding Sp. z o.o.
	9,081,899
	16.52%
	26,208,299
	36.35%

	Companies from Julius Baer Group (1): 
	-
	-
	-
	6.43%

	Julius Baer Investment Management LLC (2)
	3,941,331
	7.2%
	3,794,001
	5.3%

	Julius Baer International Equity Fund (1)
	3,858,789
	7.02%
	3,858,789
	5.35%

	BZWBK AIB Asset Management S.A. (3)
	3,750,098
	6.82%
	3,750,098
	5.20%

	  BZ WBK AIB Towarzystwo Funduszy Inwestycyjnych S.A. (4)
	
3,776,353
	
6.87%
	
3,776,353
	
5.24%


(1) as of 14 March 2007 
(2) as of 29 June 2006
(3) as of 13 August 2007
(4) as of 12 September 2007

Warsaw, 26 September 2007
	Marek Sowa – President of the Management Board
	Signed on the Polish original


	Piotr Niemczycki – Deputy President of the Management Board
	Signed on the Polish original


	Zbigniew Bak – Deputy President of the Management Board
	Signed on the Polish original 


	Jaroslaw Szalinski – Member of the Management Board
	Signed on the Polish original 
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